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Abstract
The contemporary entertainment media 
(film, music, etc) have become 
saturated with sexual content.  
Obviously, this sort of content would 
offend our society's avowed sexual 
morals. However, in spite of this 
cultural negation, these sexualised 
contents continue to flourish, occupying 
a prominent place in the broadcast 
market as well as in the personal media 
(CD, VCD, audiotape, etc) market. 
Similarly, the artists who originate these 
“despised” contents are not themselves 
despised; but are celebrities who are 
admired, accorded public respect, and 
hyped by the media. This seeming 
contradiction may lead one to question 
the honesty of our overall cultural 
worldview as it relates to sexual 
morality. Situated within the framework 
of the Psychoanalysis Theory and the 
Dramatic Model of the Society, this 
paper argues that humans generally 
have inclinations for sexual aesthetics 
but that these are repressed under the 
weight of cultural prescriptions. The 
paper further argues that sexual images 
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in our entertainment media are mere 
projections of these barred inclinations, 
which  for  cer ta in  reasons  of  
psychological and sociological nature, 
do find an escape route in the 
entertainment communications and are 
“ambivalently” accepted by the society. 

K e y w o r d s :  S e x u a l i s a t i o n ,  
Entertainment, Media, 
Psychoanalysis, Dramatic 
Model

Introduction
Communication, when classified based on the function that its 
content performs for humans as a social being, could come in the 
form of information, education, or entertainment. Though in the 
strictest practical sense, one may not possibly delineate absolutely 
these three content forms (because they in many cases mutually 
encompass each other), the aforementioned classification serves 
to identify the primary, or dominant purpose, which a particular 
communication serves or is, intended to serve in a given context. 
This paper focuses on that class of communication content who, 
though could embody some informative cum educative values, are 
primarily aimed at helping humans to escape the harsh realities of 
life. Better known as “entertainment”, this includes 
communication forms aimed at providing amusement (Daramola, 
2003, p. 29) and they range from drama to sports and music. 

In the context of the mass media, this class of content is 
basically accessed via the broadcast media, the Internet, the 
personal mass media (audio tapes, video tapes, compact disc, etc) 
and even the print media. This category of communication is what 
is in this paper referred to as the entertainment media and the 
objective of the paper is to seek to reconcile the dominant trend 
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which sees this class of media conspicuously and continually 
laced with sexualised content and with the society seeming 
reluctant to rise in defence of her avowed moral values. Stated 
differently, this sexualised entertainment media paradoxically co-
exists “peacefully” with a strongly rooted moral culture that 
supposedly frowns at such communication. This is true in Nigeria 
as it is in all other climes, which have bought into the global 
popular entertainment culture as dictated by the West. 
 
Formulating the Problem: The Ubiquity of Sexualised 
Entertainment Content and the “Ambivalent” Public
The entertainment media the world over is saturated with sexual or 
erotic content. This relates mainly to film and musical 
entertainment where one is continuously harassed with various 
forms of sexually explicit sounds and pictures. The enormity of 
this trend could be gleaned from the claim by Leathersich (2012, 
p.2) that globally, pornographic entertainment has become a 
formidable yielder of wealth, generating about $4.9 billion per 
year. This is obviously bigger than the annual budgets of many 
African countries. In 2004, the number of pornographic sites on 
the Internet went from 88,000 in 2000 to nearly 1.6 million, while 
in 2008, as many as 40,634 websites distributed pornography 
(Covenant Eyes, 2013). Similarly, a 2009 study by the Media 
Research Center (MRC) discovered 157 porn videos on YouTube, 
all with one million views or more (Covenant Eyes, 2013).

In Nigeria precisely, the local film and music industries 
have become soaked in the culture of sexualisation that many 
stakeholders have begun to raise alarm. Oyetimi and Adebayo 
(2012), for instance, lament that Nollywood is gradually drifting 
to a culture of producing movies of low quality scripts filled with 
sexually provocative scenes. Writing how this hitherto unknown 
trend has gradually crept into the nation's film industry, they 
elaborate:

It is still unarguable that 
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Nigeria's Nollywood is one of 
the world's most profound 
movie industries as it has been ... 
churning millions of Naira at the 
export market. Quite rich, also, 
was the industry's application 
and celebration of the values and 
cultural ethos of the African 
spirit – especially Nigeria's. It 
was so tightly knit that the 
industry was, in most cases, 
responsive to the cultural and 
moral sensibilities of the 
Nigerian audience. Scenes that 
depicted the triumph of evil over 
good, sexual obscenities were 
carefully avoided both by the 
script writers and of course the 
actors and actresses. Nigerians, 
have over, the years, especially 
since the emergence of the 
s o b r i q u e t ,  N o l l y w o o d ,  
developed a kindred spirit with 
actors and actresses of Nigerian 
extraction. Sexually illicit 
representations were seen as the 
demeaning derivative of the 
decadence in the moral values of 
the West and recently in the 
movies of neighbouring West 
African countries – especially 
Ghana. It was, therefore, an 
unpretentious and spontaneous 
irritation by the Nigerian 
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audience that welcomed such 
g r a d u a l  a n d  u n c h e c k e d  
introduction of pornography 
into Nollywood movies Oyetimi 
and Adebayo (2012, p. 3)

Not excluded in the pervading culture of sexualisation is 
the popular music where sexually explicit content has become a 
marked feature of both the audio and visual aspects of the releases. 
Reflecting on this trend Tayo and Hamid (2014) observes that 
Nigerian music videos are no longer safe for children to view as 
they have become increasingly characterised by unrestrained 
sexual explicitness. The authors argue that nudity and all sorts of 
lascivious scenes are displayed in these videos by contemporary 
directors, who have chosen not to emulate the creativity of their 
predecessors who would pass on whatever message they wanted 
without unnecessarily alarming their audience. 

Throwing up some loud controversy in Nigeria is the Big 
Brother Africa (BBA), a popular reality TV show that has 
continued to embody screaming degrees of sexualisation. The 
content of this programme has so much alarmed the public as 
reflected in the following observation of Dennis (2012, p. 3):

... every other BBA, after a 
“relatively clean” Season One, had 
w i t n e s s e d  s c a n d a l s  a n d  
controversies beyond sexual 
issues. Housemates have been 
serially involved in regular binge 
drinking, wild parties and other 
anti-social behaviours while holed 
up in the House for 91 days. In BBA 
season two, the trio of Nigerian 
Ofunneka Molokwu, Tanzania's 
Richard Bezuidenhou and Angola's 
Tatiana Durão were enmeshed in 
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the now labelled “fingergate” sex 
controversy after another night of 
party. Millions across the continent 
watched in disbelief as Richard 
carried out his sexual fantasies on 
the obviously drunkenly numb 
women.

This whole scenario wears an irresistible paradoxical look 
when it kept side by side with a moral culture that places strict 
restriction on such sexual indiscretion. More so, the picture 
becomes more confounding when attention is paid to the fact that 
Islam and Christianity both of which decree strict sexual moral 
codes permeate our society. Booth (2010) observes that Islam and 
Christianity dominate Nigeria and have become the main source 
of the people's religious values as they affect sexuality. According 
to Booth, Christianity commands men and women to strictly 
observe the rule of sexual purity. For girls in particular, the 
standard is a bit higher as they are expected to keep their virginity 
until marriage. In Islam, Booth (2010) argues further, female 
children are given out in marriage before they reach puberty just to 
ensure that they are still virgin at the time of marriage. Generally, 
both Christianity and Islam seriously condemn adultery as evil.

However, while these two religions emphasise sexual 
modesty particularly on the part of the women, yet the 
entertainment media culture in the country is such that daringly 
promotes sexualisation of women often to a ridiculing dimension. 
Sexualisation of women in the media is now so deep-rooted in the 
society that it has become a common feature of the various 
communication forms ranging from music to advertisements 
(Sessay, 2011).

In a nutshell, our conceptual problem here lies in the fact 
that this pervading erotic culture paradoxically exists side by side 
with a societal norm that is abhorrent to what has been termed 
sexual indecency. While this sexual moral norm persists 
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universally, albeit to varying degrees across cultures and ages, 
erotic entertainment culture has never been suppressed; it has 
proved invincibly entrenched, enjoying worldwide presence with 
Nigeria being no exception. The questions arise thus: Why the 
thriving erotic entertainment industry in the face of an antagonistic 
moral culture? If the society really abhors sexual indecency, why 
is erotism increasingly defining the entertainment media in our 
society? Why is the society regarding as achievers and stars those 
entertainers such as musicians and film artistes who “pollute” the 
communication sphere with morally objectionable content? Is the 
society culturally confused or merely hypocritical? 

Conceptual Framework
This paper will proceed within the framework of the 
psychoanalysis theory and the dramatic model of the society. The 
two theoretical perspectives will help in the conceptual and 
systematic exposition of factors, which this paper believes are 
behind the seeming contradictory scenario wherein sexualised 
entertainment exists side by side with a strict sexual morality in a 
society like Nigeria.

The Psychoanalysis Theory of Human Behaviour
The psychoanalysis theory represents an attempt to provide a 
comprehensive and all-encompassing account of the make-up and 
workings of the human mind. According to the American 
Psychological Association (2011, p. 1), psychoanalysis could be 
viewed in two ways: first, as a theory that seeks to offer a complete 
explanation of human nature, motivation, behaviour, development 
and experience; and second, as a method of cure for problems and 
difficulties that have their roots in psychology. The theory has its 
origin in the works of the Austrian physician and psychologist 
Sigmund Freud, though it has undergone successive 
improvements since his pioneering work (Psychoanalytic theory, 
2014). 
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The major premise of the psychoanalysis theory is that 
individuals are usually unaware of forces that influence their 
emotions and behaviour (American Psychological Association, 
2011). Stated differently, the theory believes that humans act often 
without exactly knowing why they act the way they act. It is these 
unknown (“hidden” motivators) of actions that the theory of 
psychoanalysis seeks to describe. Essentially, psychoanalysis is 
all about what makes humans think and behave the way they do; 
what motivates or even impedes them. However, it looks at these 
factors from a unique point of view – from the perspective of what 
exists beneath the obvious; what motivate actions without being 
noticeable to human observers (American Psychological 
Association, 2011).

The psychoanalysis theory conceives the human mind as 
comprising three layers as follows: the conscious mind – 
containing everything that we are aware of; the preconscious (or 
sub-conscious) mind – containing ordinary memories we can 
retrieve any time; and the unconscious mind – which is the 
reservoir of feelings, thoughts, urges, and memories that are 
outside of our conscious awareness. However, while we are not 
aware of these feelings, thoughts, urges, tensions, impulses, guilt, 
fantasies and so on that are deposited in our unconscious mind, 
they nevertheless constitute powerful psychical forces that have 
influence on our actions; i.e. actions that lie in the domain of the 
conscious mind. 

Similarly, the psychoanalysts believe that the mind has 
three components of which is the repository of animalistic urges, 
the ego which is the repository of personal pride and the super ego 
which is the repository of cultural norms and morals. The ego 
moderates the id, the superego and reality; keeping them in 
balance in order to achieve and sustain a healthy state of 
consciousness. Elaborating on this, Psychoanalytic theory (2014, 
p. 4) states:
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The id is the aspect of 
personality that is driven by 
internal and basic drives and 
needs. These are typically 
instinctual, such as hunger, 
thirst, and the drive for sex, or 
libido. The id acts in accordance 
with the pleasure principle, in 
that it avoids pain and seeks 
pleasure. Due to the instinctual 
quality of the id, it is impulsive 
a n d  o f t e n  u n a w a r e  o f  
implications of actions. The ego 
is driven by reality principle. 
The ego works to balance both 
the id and superego. In order to 
balance these, it works to 
achieve the id's drive in the most 
realistic ways. It seeks to 
rationalize the id's instinct and 
please the drives that will 
benefit the individual in the long 
term. It helps separate what is 
real, and realistic of our drives 
as well as being realistic about 
the standards that the superego 
sets for the individual. The 
superego is driven by morality 
principle. It acts in connection 
with the morality of higher 
thought and action. Instead of 
instinctively acting like the id, 
the superego works to act in 
socially acceptable ways. It 
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employs morality, judging our 
sense of wrong, right, and using 
guilt to encourage socially 
acceptable behaviour.

In working to protect the individual from stressors and 
anxiety, the ego sometimes distorts reality as a way of preventing 
threatening unconscious thoughts from entering the 
consciousness. This is a psychical process known as defence 
mechanism. The different types of defence mechanisms are: 
repression, reaction formation, denial, projection, displacement, 
sublimation, regression, and rationalization, etc (Psychoanalytic 
theory, 2014).

Central to the psychoanalysis perspective is its placement 
of sexual and aggressive drives as a key determinant of human 
behaviour. Psychoanalytic theory (2014, p.2) has it that:

Through the scope of a 
psychoanalytic lens, humans are 
described as having sexual and 
a g g r e s s i v e  d r i v e s .  
Psychoanalytic theorists believe 
tha t  human behav ior  i s  
deterministic. It is governed by 
irrational forces, and the 
unconscious, as well instinctual 
and biological drives. Due to 
this deterministic nature, 
psychoanalytic theorists do not 
believe in free will.
 

The Dramatic Model of the Society
The dramatic model of the society is a sociological perspective 
that views the entire society with its complex paraphernalia of 
institutions, values, and norms as one huge drama script which 
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humans act out with little or no critical appraisal of same. 
According to Berger (1963, p. 159),

Looking at society through the 
medium of this dramatic model 
greatly changes our general 
sociological perspective. Social 
reality now seems to be 
precariously perched on the 
cooperation of many individual 
actors – or perhaps a better 
simile would be that of acrobats 
engaged in perilous balancing 
acts, holding up between the 
swaying structures of the social 
world.  

In every society, humans are bound to certain values, 
norms, and ideals, which the society considers as supreme and 
sacrosanct (i.e. unchangeable). However, unfolding time 
invariably brings modification to these “unchangeable” values, 
norms and ideals, and humans again have a new set of 
“sacrosanct” values, norms, and ideals to comply with. This new 
set of values is again modified or discarded in time, giving way for 
another set, and the sequence continues ad infinitum. This endless 
cycle does nothing else but to expose the fact that these humans are 
merely engaged in a drama. This would explain how certain 
practices like slavery, female genital mutilation, polygamy, group 
marriage, etc once accepted as normal and eternally valid have 
suddenly become abhorred. And there is no guarantee that the 
ideals and norms that have replaced these would survive for too 
long – the drama goes on. Berger (1963, pp. 159-160) comments as 
follows:

The institutions of society, while 
they do in fact constrain and 
coerce us, appear at the same 
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time as dramatic conventions, 
even fictions. They have been 
i n v e n t e d  b y  t h e  p a s t  
impresarios, and future ones 
may cast them back into the 
nothingness whence they 
emerged. Acting out the social 
drama we keep pretending that 
these precarious conventions 
are eternal varieties. We act as if 
there were no other way of being 
a man, a political subject, a 
religious devotee or one who 
exercises a certain profession – 
yet at times the thought passes 
through the minds of even the 
dimmest among us that we 
could do very, very different 
things. 

The dramatic model of the society sees humans who make 
up the society as living in mutually (communally) agreed pretence 
or self-deception. This is comparable to the behaviour of people in 
a party as seen in the theory of sociability of Georg Simmel, a 
German sociologist. Simmel argues that when people are in a 
“situation of sociability” such as a party, they are mimicking 
(playing) the society in the characteristic pretence and self-
deception which life in the society entails. Berger (1963, pp. 160-
161) writes:

At a party people 'play society', 
that is, they engage in many 
forms of social interaction, but 
without their usual sting of 
seriousness. Sociability changes 
serious communication to 
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noncommittal conversation, 
eros to coquetry, ethics to 
manners, aesthetics to taste. As 
Simmel shows, the world of 
sociability is a precarious and 
artificial creation that can be 
shattered at any moment by 
someone who refuses to play the 
game. The man who engages in 
passionate debate at a party 
spoils the game, as does the one 
who carries flirtation to the 
point of open seduction (a party 
is not an orgy) or the one who 
openly promotes business 
interests under the guise of 
harmless  chi tchat  (par ty 
conversation must at least 
pretend to be disinterested). 
Those who participate in a 
situation of pure sociability 
temporarily leave behind their 
“serious” identities and move 
into a transitory world of make-
believe, which consists among 
other things of the playful 
pretence that those concerned 
have been freed from the 
weights of position, property 
and passions normally attached 
to them. Anyone who brings in 
the gravity (in both senses of the 
word) of “serious” outside 
interests immediately shatters 
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this fragile artifice of make-
believe. This, incidentally, is 
why pure sociability is rarely 
possible among social equals, 
since otherwise the pretence is 
too strenuous to maintain – as 
every office party shows 
painfully. 

Hence, for the norms and ideals that sustain the society to 
be, members are expected to cooperate in the drama or what may 
be termed a grand conspiracy to act in certain ways as if they are 
the only possible way of acting. Thus, the society requires this sort 
of drama to exist as observed by Berger (1963, pp. 166-167):

Since society exists as a network 
of social roles, each one of 
which can become a chronic or 
momentary alibi from taking 
responsibility for its bearer, we 
can say that deception and self-
deception are at the very heart of 
social reality. Nor is it an 
accidental quality that could 
somehow be eradicated by some 
moral reformation or other. The 
deception inherent in social 
structures is a functional 
impera t ive .  Soc ie ty  can  
maintain itself only if its fictions 
(its “as if” character, to use Hans 
Vaihinger's term) are accorded 
ontological status by at least 
some of its members some of the 
time – or, let us say, as we have 
so far known it in human history. 
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There emerges here a counterpart to what psychoanalysis 
refers to as “defence mechanism” as the society offers the 
individual a splendid mechanism of self-deceit by which he can 
conceal from himself his own freedom by choosing to believe that 
the way the society wants him to act is the only way possible to act 
(Berger, 1963, p. 167). In other words, the society has provided 
such an individual with a delusive space within which to 
rationalise those actions of his, which he would otherwise find 
objectionable. For instance, a hangman would assuage his guilt by 
seeing his action not as killing but as a service to the society; a 
soldier who kills in war would view himself as rendering a heroic 
service of defending his state even when the state is the unjust 
aggressor; a funeral undertaker would like to see himself not as 
one who benefits from other people's misfortunes but one who 
promotes befitting farewell for departed humans. 

The same thing applies to groups – for instance, when 
professional unions like ASUU and resident doctors demand for 
higher payment, they usually play down the personal pecuniary 
interest behind such demands and rather emphasising the 
argument that such increment in pay would improve service 
delivery through better motivation. All these cases of self-
justification do not come only as notions raised by individuals to 
assuage their personal guilt feelings, but constitute the official 
standard and norm of self-interpretations of the entire group 
involved (such as ASUU or NMA); a norm and standard which 
every member must remain loyal to or risk excommunication 
(Berger, 1963, p.54). For instance, a medical doctor who 
challenges a resolution by the Nigerian Medical Association 
(NMA) to go on strike by pointing out that such an action could be 
insensitive in view of the monumental and irreversible loss in 
human lives that could result from it may risk being sanctioned as a 
traitor; having acted contrary to the norm and standard of self-
interpretation and role justification upheld by his group.
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Understanding the Society's Ambivalence Towards Sexualised 
Entertainment Content
The psychoanalysis theory of human mind and the dramatic model 
of the society provide us a perspective from which to see human 
behaviour as determined by factors other than pure rationality as 
may have been assumed. In other words, certain schools of thought 
have tended to view human mind as always tending towards the 
rational, the logical and the consistent, but contrarily, the two 
theoretical perspectives discussed above have aimed at exposing 
the fact that human mind, to a large extent, tends towards self-
deceit and escapism. The two paradigms view humans as trying to 
contrive rationality from irrationality, consistency from 
inconsistency, logicality from illogicality and innocence from 
guilt – all by trying to distort reality to suit their inclinations. This 
is what the psychoanalysis theory describes as defence mechanism 
and which the dramatic model describes as social drama which 
humans play out in the name of behaviour. Within this particular 
context, both the theory and model are essentially saying the same 
thing; the difference being that while the psychoanalysis describes 
the individual mind, the dramatic model primarily describes the 
social (collective) mind (Berger, 1963; Psychoanalystic Theory, 
2014).

Against the foregoing, we shall go ahead to attempt an 
explanation of the paradoxical scenario wherein a society that 
strictly frowns at sexual indecency would apparently condone an 
entertainment media culture that appears to mock the very moral 
ideal in question. This would be done by trying to examine those 
factors that have compelled or better still enabled the society to 
“comfortably” live with this ideological inconsistency while still 
laying claim to sanity and moral prudence. This is done under the 
sub-headings below.

256
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Choosing Place and Time of Tolerability
One of the ways through which our society reconciles human 
inclination for sexual excitement and the ban which her culture has 
placed on sexual “indiscretion” is by choosing place and time of 
tolerability. In other words, this is a dramatic behaviour (or 
defence mechanism) wherein the society, torn between its 
attraction for sexual aesthetics and compliance with its avowed 
morality, engages in the ambiguous act of making such morally 
objectionable content tolerable at certain places and at certain 
times. Stated differently, the society seeks to find an escape route 
out of her self-imposed sexual restrictions by creating place and 
time domains where such restrictions could be violated with little 
or no moral/legal culpability. This is a measure indirectly aimed at 
loosening the “suffocating” grip of such sexual restrictions on 
humans.

This explains the reason why in a place like Nigeria, 
certain degrees of sexually explicit content are allowed to be aired 
on satellite TV, while they are forbidden on terrestrial TV. 
Similarly, while they are tolerated within certain period of the day 
(family belt hours), they are forbidden in others (Nigerian 
Broadcasting Code, section 1.17.1 and 3.1.8). Obviously, the 
stricter restriction placed on terrestrial TV channels here as against 
satellite channels (see sections 1.17.1, 3.7 and 3.11 of the Code) 
clearly exposes the society's ambivalence – while it does not want 
to ban outright these sexualised contents she is still reluctant to 
allow them flourish without some semblance of restriction. 
Otherwise one finds no other way of explaining this attitude of the 
society which is akin to granting waiver from moral laws to her 
members based on their financial muscles; once you could afford 
the money to acquire satellite connection, you could view these 
sexualised contents without being morally culpable, but if you 
don't, then such viewing becomes a taboo for you!

Similarly, the restriction placed on sexually explicit 
content during family belt hours exposes the society's dilemma – 
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while she does not want to completely take these contents away 
from the TV screen, she still feels compelled to restrict the number 
of people who access them, particularly children. The same 
scenario reveals itself in the practice where films of certain 
sensitive content (including as related to sexuality) are designated 
“NTTB” (Not To Be Broadcast) by the National Film and Video 
Censors Board (NFCB); in other words, such could not be legally 
aired on television channels as against those classified “SFB” – 
Safe for Broadcast (Olomu, 2004). By this measure, the society is 
permitting (legalising) exposure to sexualised media content 
within people's private domain while it remains forbidden in the 
public domain. 

Again, this is a drama of ambivalence given that in theory 
it would mitigate the effect of such content on the public morals 
but in practice there is the possibility that no difference will exist 
between the number of people who view such content when aired 
on TV channels and the number that would watch it privately on 
discs or cassettes, other things being equal. If about 1million 
people could view it if aired on a TV channel and the same number 
could do this privately via discs or cassettes if TV channels are 
forbidden from airing it, then the same number of minds would be 
exposed to whatever depraving effect the society has sought to 
avoid by this restriction – therefore, practically the same impact 
occurs.

A parallel scenario of “choosing place and time of 
tolerability” could be found in the kind of entertainment that could 
be tolerated at certain places like churches and “dignified” events 
like academic conferences and government functions as against 
“mundane” places like nightclubs, pubs, and beaches. For 
instance, a certain film of sexualised content may be screened with 
little or no objection at the latter group of places (nightclubs, pubs, 
etc) while such would be seen as a taboo at the former group 
(churches, academic conference, etc). The reason for this 
discriminatory posture is that the society has not included this 
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latter group among the place of tolerability; after all it is the same 
set of people that attend churches and conferences during the day 
that sneak into night clubs and pubs at night. Hence, the drama 
called society continues.

The Nigerian popular stand-up comedian Engr. 
Okechukwu Onyearugbule (aka “Okey Bakassi”) once made a 
statement that lends credence to this argument. According to him, 
whenever he is invited to perform at church functions or at other 
“respectable” places; he strictly avoids making sexually 
“indecent” jokes knowing that people would find it to be in “bad 
taste” – though this same people would laugh excitedly at the same 
jokes when cracked at other places (Onyearugbule, 2003). Thus, 
place and time of tolerability constitutes an escape route, which 
the society explores to mitigate the dilemma she faces because of 
standing between her inclination for sexual aesthetics and the 
compulsion of her moral culture – she is engaged in a drama, she is 
engaged in defence mechanism.

This whole drama of choosing place and time of 
tolerability relates to what psychoanalysis refers to 
compartmentalisation; a kind of defence mechanism where 
someone disconnects parts of himself from awareness of other 
parts, thus acting as if he had separate sets of values. For instance, 
someone might be honest in every other thing but dishonest on his 
income tax return, thus maintaining a double standard (or two 
value systems) without being exactly mindful of or disturbed by 
the contradiction (Grohol, 2007). Thus, “income tax return” 
becomes a domain (place) of tolerability where the individual 
could violate his/her ethical principle of honesty without feeling 
much guilt unlike on other matters. Reflecting on this “infinite” 
capacity of humans to assume different moral personalities as 
different occasions may warrant, Berger (1963, pp. 126-127) 
writes:
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The man who engages in say, 
homosexual masochism has a 
carefully constructed identity 
set  aside for  just  these 
occasions. When any given 
occasion is over, he checks that 
identity again at the gate, so to 
s p e a k ,  a n d  r e t u r n s  a s  
affectionate father, responsible 
husband, perhaps even ardent 
lover of his wife. In the same 
way, the judge who sentences a 
man to death segregates the 
identity in which he does this 
f r o m  t h e  r e s t  o f  h i s  
consciousness, in which he is a 
kindly, tolerant and sensitive 
human being.  The  Nazi  
c o n c e n t r a t i o n - c a m p  
c o m m a n d e r  w h o  w r i t e s  
sentimental letters to his 
children is but an extreme case 
of something that occurs in 
society all the time... (Such) 
role-playing and identity-
building processes are generally 
unreflected and unplanned, 
almost automatic.

Ambiguous Sublimation
By ambiguous sublimation is meant the tendency of humans to 
seek an escape route out of their moral guilt not by discarding the 
action that embodies that guilt but by attempting to impose on such 
act a dignified character or image, which it is perceived to lack. 
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This is another way of looking at the psychoanalysis concept of 
sublimation which is an attempt to satisfy an inclination which one 
feels guilty or ashamed of (due to the society's attitude to it) by 
directing such effort to something more dignified; in other words, 
to an activity that would not result to shame or guilt and yet gives 
or appears to give the satisfaction of the said inclination (Grohol, 
2007). The bottom line here is “dignity” – an individual or society 
always wants to be associated with dignity, dignified activities, 
even when the cravings sought to be satisfied lack all dignity. 

In relation to sexualised entertainment media, the society 
seeks to dignify sexualised media content by appealing to certain 
glittering values of artistic or ideological nature. In the case of 
artistic values, the society may evade the moral guilt imposed by a 
particular piece of sexualised communication by choosing or 
better still pretending to see such communication more as a 
praiseworthy expression of artistic and creative genius than a 
culpable affront to law and morality. It should be remembered that 
Freud sees sublimation as the cornerstone of civilized life, and 
views artistic and scientific expressions as sublimated sexuality 
(McLeod, 2009).

Thus, when entertainment artistes are given recognition 
for any of their works – including those of them with highly 
objectionable sexualised content -  the focus is on the “artistic” 
merit of such works with their obvious moral offensiveness 
deliberately ignored. A recent example is the Centenary Award 
given to late Fela Anikulapo Kuti for his contribution in 
globalising the afrobeats genre; obviously, in elevating Fela to the 
rare status of a centenary role model, the glaring spectacle of 
nudity and daring erotism that characterised his stage 
performances and videos were apparently deliberately left out of 
the scene. Had these “unholy” deeds of Fela been frankly 
countenanced, our centenary hero (Fela) would have at once fallen 
from a role model to a contemptible villain.

Similarly, it has become a popular and often repeated 
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argument on the part of film practitioners in Nigeria that the “over 
strictness” on the part of the National Film and Video Censors 
Board (NFVB) in restricting certain content perceived to be 
harmful (including sexualised content) in films distributed to the 
public has the adverse effect of suppressing creativity in the 
industry. They point to the example of the Western World where 
filmmakers relatively enjoy more freedom of “artistic” self-
expression. It may be instructive to note at this juncture that even 
the Nigerian law recognises works that promote art as an exception 
to the restrictions imposed on obscene and indecent publications 
(Criminal Code Act, s.233a[1]). Perhaps, one may not be too 
wrong to assume that the pressure to conform to such values could 
be fully or partly responsible for the apparent tendency of the film 
censors board to progressively lower its standard in relation to 
sexually explicitness in films over the years in Nollywood 

Furthermore, the society has been found justifying 
sexually explicit content in communication by appealing to 
splendid ideological values. The most visible instance of this is the 
common tendency to see toleration of such otherwise 
objectionable content as evidence of strong democratic culture of 
tolerance and respect for people's freedom of conscience and 
privacy rights. In the United States, for example, all concessions 
made by the Supreme Court to the advocates of freedom of 
publication and sale of pornographic materials in a series of cases 
it heard in 1979 had been pegged on the First Amendment to the 
US Constitution which relates to free speech and the Fourth 
Amendment relating to privacy right; therefore, making and 
selling of pornography falls within the right of freedom of speech 
while buying and using it are protected under the privacy rights 
(Woodward and Armstrong, 1979, pp. 229-339). 

In the case of Stanley v. Georgia, Justice Thurgood 
Marshall held that If the First Amendment means anything, it 
means that a state has no business telling a man, sitting alone in 
his own house, what books he may read or what films he must 
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watch (Woodward and Armstrong, 1979, p.230). Elaborating on 
the prevailing sentiment of those days, Woodward and Armstrong 
(1979, p.230) summarise the arguments of lawyers defending 
people accused of obscene publication as follows:

If there was a constitutional 
right to possess obscene 
material in one's home, then 
there was a right to buy it. If 
there was a right to buy it, there 
was a right to sell it. If there was 
a right to sell it, there was a right 
to distribute it. If there was a 
right to distribute it, then there 
must be a constitutional right to 
write, photograph or film it. 

In the Nigerian case of Mid-West v. Igene where the court 
acquitted the defendant accused of selling pornographic magazine 
(Abayomi, 2002), similar liberalist ideology appears to be the 
underlying sentiment when Justice Alfa Belgore sought to place 
limitation on what the state could rightly describe as obscene.

It is instructive that sublimation is one of the defence 
mechanisms noted by psychoanalysis as employed by humans 
when they are confronted by what their id demands and the 
imperatives of conforming to the negating cultural norms 
(Thompson, 2009). Hence by engaging in sublimation, the society 
is aiming at assuaging its guilt feelings in tolerating sexualised 
media content; this reflects the position of both the psychoanalysis 
theory and the dramatic model of the society. 

Outside the entertainment media, we could find a parallel 
to this defence mechanism of sublimation in the emerging practice 
whereby some new generation churches attempt to integrate 
within their worship, some elements of trendy secular culture in 
the form of dancing and dressing probably with the view to 
attracting and retaining the loyalty of trending and adventurous 
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young people. Though such manner of dressing and dance could 
sometimes be morally objectionable due to their erotic 
suggestiveness, they have been sublimated to become part of 
religious participation, this way obscuring their offensive nature 
and thereby shielding the consciences of these young worshippers 
from guilt while satisfying their cravings for this sort of lifestyle. 
Thus, a little bit of Makossa and Azonto dance; a little bit of mini-
skirt may be tolerated as not sinful as long as it is done and worn 
“for God.” In other words, such otherwise “unholy” acts have been 
subsumed under the aura of religious sacredness associated with 
church activities, hence concealing their “unholy” nature before 
the pretentious eyes of humans who often like to satisfy their 
cravings without assuming moral responsibility. This scenario 
also re-echoes the earlier discussed act of “choosing place and 
time of tolerability” as the church has, in this case, become a place 
of tolerability for a practice that may be sinful in the streets or 
nightclubs. 

Transfer of Moral Burden
The thriving of sexualised entertainment media in the face of an 
antagonistic moral culture could also be explained by making 
reference to what may be termed “transfer of moral burden”. 
Through transfer of moral burden, the society tolerates content 
that is antagonistic to her sexual moral culture but tries to assuage 
her guilt by transferring the moral burden to the few producers of 
such content while overlooking the complementary guilt of the 
many, many members of the public that patronise them. A parallel 
scenario could be seen in prostitution where the society is well 
aware that prostitution is sustained by very many “decent” 
members of the society who secretly patronise the prostitutes 
whereas it has allowed the moral burden of the supposed ill to 
weigh almost entirely on the prostitutes. It is in this sense that one 
may understand why none of the provisions relating to prostitution 
in the Nigerian Criminal Code Act (s.225A – 226) criminalises the 
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actions of those who patronise prostitutes. 
This is exactly the same scenario when the larger segment 

of the society who engages in “decent” businesses condemns the 
“dirty” businesses of entertainers while at the same time 
patronising their sexualised products thereby vicariously 
participating in such production but shifting the moral burden. It is 
a case of moral scapegoatism wherein the society heaps the guilt 
for a collective wrongdoing on a select few while seeming to 
absolve the equally culpable generality of the people. 

The producers of the entertainment media themselves 
know this and so appear not to feel so much guilty in the face of the 
seemingly hypocritical criticism they often get from the public. 
Rather, they boldly go on with their trade knowing that it is the 
same people who criticise them in the public that would go behind 
closed doors and windows to savour the same “ungodly” products 
purchased with their hard-earned money. Therefore, the focus of 
these artistes, apparently, is to take the advantage of the attraction 
such content holds for the public despite their pretences. Against 
this backdrop, one could understand the brazenness of the 
controversial Nigerian-born film producer Judith Mazagwu (also 
known as “Afrocandy”) as she dares the moralising public with the 
following post on her Facebook wall on April 19, 2012:

It takes a lot of guts to get naked 
in front of the camera. In couple 
of my concluded up-coming 
movies, there's a lot of nudity in 
them. I also have scripts lined up 
for production and there will 
also be nudity in most of them. 
So if you are an aspiring 
actor/actress, you have the 
passion and you will like to get 
n a k e d ,  s e n d  i n  y o u r  
info/contacts for casting and I 
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look forward to meeting and 
working with you.

True to her words, Mazagwu has produced and released a 
series of films with scandalous degrees of sexual explicitness. So 
extraordinary were these erotic pictures that their only possible 
channel of distribution is the Internet given their very slim chances 
of passing the censorship test. Not even the heavy criticism from 
the public could stop Mazagwu as she vigorously promoted her 
works knowing that it is still the same people who criticise her 
work that will patronise her. 

Conclusion
To conclude this paper, it would be pertinent to observe that, like 
all other social phenomena, the thriving of sexualised 
entertainment media in the face of an opposing moral culture in 
our society may not be fully accounted for by appealing to any 
single paradigm. This is given that the society is a very complex 
realm with a whole lot of factors interspersing to dialectically 
generate the social reality, making this realm unperceivable via a 
single conceptual prism. However, it is the belief of the author that 
both the psychoanalysis perspective and the dramatic model of the 
society would, in any case, serve as a compellingly credible case 
study in our effort to understand this piece of contradiction 
embedded in our contemporary entertainment communication and 
culture industry. These two theories, at least, may have helped to 
highlight some of the underlying psychological and sociological 
forces that create and reinforce a communication culture that tends 
to accommodate a curious compromise between human 
inclination for sexual excitement and the society's moral codes. 
Our position appears to align with the school of thought that sees 
the society not as a symmetrically constituted entity but a complex 
whole generated via mutual interpenetration of opposites: a 
precarious compromise between seemingly opposing interests, 
ideologies, norms, values, etc. This school of thought is the 
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dialectics school, which in the idealist terms, gained its greatest 
impetus in the works of Wilhelm Hegel (1770 –1831) and, in the 
materialist terms, in the works of Karl Marx (1818 –1883).  

Very importantly, the position taken in this paper has a 
fundamental implication for communication research precisely in 
the area of how media content originates and who is responsible 
for this. There is this usual tendency to heap the responsibility for 
any perceived harmful content solely on the gatekeepers without 
appreciating the complementary role of the audience and indeed 
the society in general in generating communication content. Every 
society gets the kind of content it desires given that a key motive 
behind the gatekeepers' selection of content is to serve the 
audience what would be of interest to them; that would attract and 
sustain their attention. This motive is even most pronounced in this 
era of profit-minded capitalist media institutions operating in a 
stiflingly competitive environment. Therefore, whether in relation 
to sexualised or violent content, any attempt at appreciating fully 
the factors behind their prevalence on the pages of our newspapers 
and on our television screens must take cognisance of the 
audience's vicarious (indirect) participation in content creation. In 
relation to the ubiquity of violence (particularly wars and 
terrorism) in the media, Lewis (2005, p. 28) argues that the entire 
public is implicated in the generation of this sort of content being 
that the media audience is also “predisposed” to violence. He 
writes:

When we remind ourselves that 
the media are formed through a 
set of relationships – producer, 
text, audience – within a cultural 
and governmental context, it 
becomes obvious that the 
predisposition toward violence 
is reflexive and somewhat 
paradoxical. Violence generally, 
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and political violence in 
particular, are major revenue 
generators for the media 
industries: violence, through its 
various permutations, is part of 
the  f i sca l  and  semio t i c  
foundations of the modern 
media. Media audiences, who 
a r e  a l so  t he  po l i s ,  t he  
community, and the public, 
seem also to be implicated in 
this reflexive contingency of 
violence.

Therefore, any research into the process of generation of 
media content should not be one-sided, but ought to be all-
inclusive by probing the minds of both the gatekeepers and the 
audience in order to understand how these two groups negotiate to 
generate media text. Ideally, this approach would demand 
integration of more than one research design for better validity of 
measurement.

Similarly, the position taken in this paper that sexualised 
content is generated not through the exclusive accomplishment of 
the gatekeepers but also via the implicit cooperation of the 
audience (irrespective of how much this cooperation is obscured 
by the moralising disposition of the society) may be of some 
benefit to those who study and conduct research on media ethics. 
These scholars, by appreciating that the ethical conformity or 
otherwise of every media content is a function of the interaction 
between the gatekeepers and the audience operating within a given 
cultural context, could be better placed to proffer more practical 
solutions to the observed problems. 
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