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               Abstract

The Twenty First Century ushered in digital 
satellite technology which deeply influenced the 
communication arena by transgressing borders 
and barriers thereby making it one of the most 
important and unavoidable areas of human 
existence. This new technology enhanced the 
emergence of various communication equipment 
regarded as the Information and Communication 
Technologies (ICTs) or New Media. In Nigeria 
today, Social Media have gained acceptance 
especially among youths with a large percentage 
of them using at least one of them as a major 
communication channel. This paper seeks to 
examine the extent to which social media 
influence social relationships among Hausa 
youths who are its major users. The findings show 
that exposure and use of social media amongst 
Hausa youths in Zaria is high. The paper 
concludes that despite the fact that social media 
are used for keeping in touch with family and 
friends, kinship ties suffer in favour of online, 
romantic and platonic relationships. The paper 
argues that parents should delay the exposure of 
their children to the world of social networking 
and make efforts to strengthen their real life 
relationships, coupled with orienting them on the 
dangers lurking in over reliance on social media 
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for satisfaction of their socialization need.

Keywords: Social media, Hausa, Youth, Social 
relationships, Kinship, Friendship

Introduction
Communication is as old as the existence of man. In the beginning, 
it was based mainly on touch and vocal signs (Okunna 1999; 
Dominick 2002). With the passage of time, language developed. 
Archaeologists have discovered pictographs (Etchings on walls of 
caves) dating as far as back as 7000BC  (Daramola, 2003). He 
goes on to conclude that the discovery showed that even then, man 
had the ability to document what he considered important. These 
pictographs were what eventually became commonly identified 
signs and symbols that became the first alphabets (Okunna 1999). 
Religious facts from both the Qur'an and Bible also show that man 
was created with the ability to speak (intra and interpersonal 
communication).  It was limited to discussions between two or 
more persons in close proximity, signs or physical sending of 
messages for millions of years.
          Over time, the concept of communication has evolved. The 
discovery of the telephone by Walter Graham Bell meant two 
privileged people could communicate from long distances. 
Subsequent discovery of what are regarded as traditional mass 
media meant that a minute number of people can send messages to 
a mass audience though limited by lack of immediate feedback 
before the introduction of phone in programmes which enabled 
sender- receiver interaction. A few decades ago, many people 
thought interaction between people separated by far distances was 
a reality only in science fiction movies. The coming of satellite 
technology and subsequent inventions (Internet and New Media) 
that crossed barriers of time and space changed all that (Schement 
and Curtis cited in McQuail, 2012, p. 101). 

A large percentage of Nigerian youths use the Internet a 
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lot. The birth of social media has opened a new phase in what a 
society is and should be. Production of easily affordable Internet 
enabled Chinese mobile phones has given Internet access to young 
people of lower social status. A large percentage of these youths do 
not use the Internet for basic needs such as knowledge acquisition, 
shopping and sourcing for information but primarily for 
socialization. Facebooking, WhatsApping and Tweeting have 
become as ordinary and necessary as shopping and going to work. 
They spend long hours of the day and night glued to the Internet in 
their homes, offices or classrooms.

Every society takes pride in its identity and sees its values 
and codes of conduct as sacred, but with the coming of the 
Internet, made popular to ordinary citizens by the social media that 
have no borders, many societies have lost their individual cultures 
to popular culture. In Nigeria the Hausa society has remained one 
of the most conservative and resistant to cultural filtration 
especially from the west basically due to the religious differences. 
Zaria is a town that has over the years opened its gates to people 
from all parts of the world due to the various institutions and 
parastatals within. Exposure to people from different backgrounds 
has made the people of Zaria to be one of the most liberal Hausa 
societies in the North. Despite this exposure and enlightenment 
they still hold on to tradition.

Zaria, historically known as Zazzau is believed to be one of 
the seven states of the Bayajidda dynasty referred to as the Hausa 
Bakwai i.e seven Hausa states. Zaria is made up of modern 
settlements and traditional ones, especially within the Ganuwa 
(old city walls). Both Islamic and western education made their 
debut here hundreds of years ago. Zaria is the mother town of the 
famous Barewa and Al Huda-Huda colleges, Ahmadu Bello 
University, Aviation Training College, National Institute of 
Transport Technology, and many more institutes and parastatals. 
The indigenes are predominantly Hausa Muslims, even though the 
institutions within it have pulled people of diverse backgrounds to 
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settle there. It is also an old renowned centre of Islamic 
scholarship, male garment embroidery and tailoring. These days 
the people engage in all sort of trade and artisanship and many of 
them are educated and literate. 

Hausa culture, like most African cultures, puts much 
emphasis on the maintenance of social relationships. There is a 
common proverb “zumunci a kafa yake” meaning, relationships 
are sustained by the leg. This proverb emphasizes that visitations 
are essential for the maintenance of relationships.  Family 
members, neighbors and friends are supposed to be part of the 
planning and attendance of marriages, naming ceremonies and 
funerals. They are also expected  to visit to sympathize or 
commemorate with less pressing occurrences such as  illnesses, 
accidents, disasters, promotions, purchases, losses and even 
departing for or arriving from a journey. The survival of such a 
close-knit society against the onslaught of global networking is 
therefore an area worth researching into.

Statement of the Problem
Hausa society places much emphasis on preservation of norms 
and values. Children are brought up to identify and not lose touch 
with their roots. No matter how far the sojourn of the Hausa man 
into the world he hardly loses touch with his value system. This is 
one of the reasons why Hausas have settled in all parts of Nigeria 
and Africa but still create their own particular settlements, retain 
their language, dressing and even political system. This value 
system is handed over from generation to generation through 
festivities, occasions, and social relationships between extended 
family members and relatives. Today, like in most societies the 
Hausa social system has found itself in competition with a 
powerful unstoppable contender that has no respect for barriers 
and borders. This contender is the network society that has taken 
over the role of teacher, parent, hospital, shop and friend to its 
youths. They spend long hours of day and night dating, shopping, 
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and sharing real life experiences. The question seeking an answer 
is who do these youths spend long hours interacting with? Has the 
Internet become an avenue of bringing family members and 
friends separated by long distances or do youths ignore their 
families and friends and make new ones on the net? Are social 
media agents of kinship/friendship integration or disintegration?  
This paper attempts to find answers to these questions.  

Research Questions
This study attempts to answer the following research questions:

1. What is the extent of social media use among Hausa 
Youths in Zaria.

2. Which social media are mostly used among Hausa youths 
in Zaria?

3. Do Hausa youths in Zaria use the social media to maintain 
existing relationships or create new ones?

Scope of the Study
This study is limited to youths of the Hausa ethnic group between 
the ages of 15-35 years that are resident in Zaria metropolis. The 
study is also limited to the use of social media with emphasis on its 
influence on social relationships.

Literature Review
Communication is the foundation on which societies are found 
and maintained. “Society itself is a product of social interaction in 
which small and large social structures- relationships, groups, 
organizations and institutions are constructed in everyday 
interaction” (Littlejohn and Foss, 2008:p324). Communication is 
not essential for the survival of man as an individual but it is also 
necessary for the survival of a meaningful, functional society 
because basic needs of a society such as co habitation, division of 
labour, socialization, protection of self and lands and more depend 
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on its various forms. Among the functions of communication in 
any society is the transmission of cultural heritage (Lasswell cited 
in McQuail, 2010). 
           Social media are part of what is regarded as information 
society or, as Van Dijk calls it, “network society”.  The 
information society seems to have originated from Japan in the 
1960s and sociologist, Daniel Bell, referring then to a post-
industrial society, first used the term. It means a form of society 
increasingly organizing its relationships in media networks, which 
are gradually replacing or complementing the social networks of 
face-to-face communication (McQuail, 2010). He further opines 
that these networks serve to exclude as well as connect members 
of the same society and that machines are now part of every sphere 
of human existence.
            During the industrial era, sociologists were concerned 
about the nature of living in urban areas, where each man was his 
own entity and not part of a whole. People live for years without 
interacting or even knowing their next-door neighbours. It was 
thought to be the peak of urbanization and, except McLuhan, 
nobody thought a time would come when the world will cease to 
be connected by ties of kinship and family alliances but by the 
information super highway. Today's world is regarded as an 
information one because it is connected by information networks 
that are used and relied on for the satisfaction of most human basic 
needs. 

Presently information is recognized as the most effective 
tool in bringing about and sustaining social change and this has 
been made more so by the Internet. The Internet or the new media 
is the world's largest interconnected environment. It is the most 
recent and amazing communication invention in the world which 
enables the user wherever he may be to “transcend borders and 
have access to encyclopaedias, newspapers, bulletin boards, video 
arcades, hyper malls, broadcast stations, the movies, grapevine, 
travel agency, and mail order - all at one stop, in a global village” ( 
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Hashim, 2001 cited in Krishnamy, 2011). 
The term global village was used by McLuhan many 

decades ago to describe “a new form of social organization 
emerging as instantaneous electronic media to tie the entire world 
into one great social, economic, political and cultural system” 
(Baran and Davis, 2012, p. 274). Few scholars then had faith in his 
argument for only a limited number of people could imagine such 
a situation. McLuhan argued that changes in communication 
technology would inevitably produce profound changes in culture 
and social order (Baran and Davis, 2012). Today, man has found 
himself inhabiting this global village where popular culture and 
popular ideology reign. This globalization is not limited to 
economics and politics; it affects all areas of human endeavour.

Individual societies are fast losing control of their value 
systems. Parents stay in the same houses with their children and 
are unaware of their associations, unlike before, when every 
aspect of a person's life, such as information acquisition, 
friendship, courtship was not just “family business” but “societal 
business”. Proximity is no longer conditional on the ability to 
bridge distances but is enabled and maintained by instantaneous 
electronic media. There is now more diversity and less conformity 
under a single roof in a family (McLuhan and Stern, cited in 
McQuail, 2010) compared to the feeling of commonness that 
occurs on a group page of a  Facebook family that actually live 
thousands of miles apart and have never met each other.

According to the National Youth Development 
Programme and implementation strategy in Nigeria, “any person 
aged between 12 – 35 years who is passing through mental and 
physical development process in preparation to face the 
challenges of adulthood is regarded as a youth” (Ekiran, 2006, p. 
174) .Youths are the most affected by this societal transformation 
because the Internet has become part of their socialization process 
and a prerequisite for a sense of belonging among peers. 
Ironically, these same youths are tomorrow's leaders and 
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custodians of their societies' value systems. It makes one wonder 
what daily existence will be like in the next coming decades. Will 
the ties of kinship still exist or will individual cultures, origins 
disintegrate and the world will become one big network family 
due to the over dependence on the Internet for satisfaction of even 
the most basic need?

Theoretical Framework
This study is based on the Uses and Gratification Theory. The 
theory, coined by Katz, Blumler and Gurevitch is concerned with 
how people use the mass media and the gratification the gain from 
such usage. Uses and Gratification is an audience-based theory. 
According to this theory, people do not use the media for no reason 
at all. Founded on Maslow's hierarchy of needs, it says that 
audiences expose themselves to the mass media because they 
satisfy one or more of their immediate needs, which they gain 
from (McQuail, 2010; Baran and Davis, 2012).

    This study is based on the Uses and Gratification theory 
because it is also an audience based study which is concerned with 
how youths use the social media and for the satisfaction of their 
socialization need that is only preceded by food, clothing and 
shelter. Youths use the social media a lot because they enable them 
meet people, maintain relationships and create new ones. In most 
cases, they feel closer and have more in common with the people 
online than even their immediate families. They, therefore, keep 
going back to these media to socialize. Studies have shown that 
youths, especially adolescents, struggle with blending into 
families, groups and the society as a whole and look up to the mass 
media to assist them define life (Naigle, 2005; Hergreaves & 
Tiggerman, 2003; Rogers, 1981). The social media have, 
therefore, become an escape from social struggles for therein the 
user has control over whom he associates with unlike in real life. 
Method
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This is a cross-sectional, qualitative study, adopting both Focus 
Group Discussion (FGD) and online Observation. The choice of 
qualitative methods is because this study aims to find out the 
nature of human behavior and the reasons for such behavior. 
Lindolf (1995) opines that qualitative studies examine form and 
content and human behavior rather than subject it to mathematics 
and other formal methods. Kaplan (1964) says that “in 
communication studies, if you can measure it that ain't it” meaning 
that you cannot explain behaviour using mathematics and that 
qualitative methods are the best for finding answers in 
communication studies. The choice of FGD was to get responses 
from the participants in a very informal way while the online 
observation was to observe online behavior of respondents to see 
if the findings of the FGD would tally with the youth's online 
behaviour. Online observation is regarded as a good method but 
for uncertainty on the true nature of participants. According to 
Wimmer and Dominick (2011), an observer could be studying 
Avatars for all he knows. Despite these reservations the study went 
ahead to use observation because the target was not the 
characteristics of the participants, rather their behaviour on social 
networks. 

The Focus Group Discussion (FGD)
The selection of the participants for the FGD was done using two 
sampling techniques. First cluster Sampling was used to divide 
Zaria town. The researcher ended up with eight areas namely 
Zaria city, Tudun Wada, Tudun Jukun,  Kofan-Doka, G.R.A, Sabon 
gari, Palladan and Samaru. They are the major areas in Zaria. The 
researcher aimed for a sample size of 10 per cluster, but at the last 
minute, only nine were gotten in Kofan-Doka and seven in GRA. 
Therefore the FGD ran for a period of one week with a total sample 
size of 77. The sessions took place over a period of one week. 
Research assistants were employed to discuss with the male 
sample from Tudun Wada, Kofan-Doka, Samaru  and Sabon gari, 
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39 of them. The researcher handled the sample from Zaria city, 
Tudun Jukun, Palladan (30 females) and the seven from G.R.A 
(three male and four females) making a total of 34 females and 43 
males. All the sessions ran for an average time of 30 minutes and 
were in Hausa.  

Observation
The observation was done online. The study was limited to five 
most popular networks in Nigeria according to the Nigerian 
Technology Guide: Facebook, Twitter, WhatsApp, Blackberry 
Messenger (BBM) and 2GO. The researcher opened completely 
new accounts in all networks for the purpose of this study with the 
exception of WhatsApp and Blackberry Messenger that the 
observation had to be from the researcher's normal ID and 
contacts. Many of the social networks are programmed to use the 
biodata entered in during account creation to keep suggesting 
people you may want to friend that have things in common with 
you or are friends of your friends, therefore once Zaria was used as 
the “lived in city” and “hometown” it was easy connecting to 
people from there. Once the researcher got a few friends from 
Zaria, the next target was to make as many “mutual friends” so that 
the chance for group interaction and access to their pages was 
heightened. It was a covert participant observation, which lasted 
throughout the month of October 2012.

Findings
Findings from the month long observation show that social media 
is very popular among Hausa Youths in Zaria because 58 of the 77 
participants of the FGD (75%) admitted to using at least one social 
medium with (22) 27% of them using up to five and above. Thirty-
three percent of the sample spends an average time of two hours 
socializing daily and 88.6% of the 58 that use social media use it 
on their mobile phones, many of them on Internet enabled Chinese 
made phones. A university student from the Sabon gari sample 
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says his Facebook page is the last thing he scrolls through before 
going to sleep at night and the first thing he does in the morning 
after praying .In the course of the observation, the study came 
across many people that were always uploading pictures and 
updating their status on their entire lifestyle; they tell friends when 
they embark on journeys, ask for prayers when they have 
problems or when they are ill. Some online friends do as much as 
upload the pictures of food they are about to eat.
           Just as a number of researchers have found Facebook to be 
the most popular social network all over the world (Walter, 2006; 
Okorie and Tunji, 2011; Baran and Davis, 2012),  so did this study 
with 66% of the sample saying they have accounts and log on to it 
at varying frequencies from many times a day to once a month.  
          “2Go” is a network where a group of people enter a specific 
room to meet other members and chat collectively on various 
issues ranging from dating to advice on relationships. The extent 
of usage of social network was also high but 82% of those that used 
it were below twenty years. It is therefore popular among 
teenagers. 

 Blackberry Messenger (BBM) was also found to be 
addictive among those who use it (6.1%) because of its privacy. 
According to the users, it gives an impression of two individuals 
chatting privately unless if it is BBM group chats, or they may 
choose to invite other people to the chat that are mutual contacts. 
On BBM, there is also much personalization. Display pictures are 
updated many times a day to show what the daily experiences of 
contacts is like. There is an awareness of BBM among the sample 
even though there is limitation of its usage among them because of 
its steep price, which makes it unaffordable to most of them. 
Female members where double the percentage of male members 
of the sample that use BBM. The study found out that Blackberry 
users get many of their contacts from other social media because it 
is evident when somebody posts from a Blackberry phone. PINS 
are exchanged inbox on the other social media that will enable 
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BBM Chatting. 
Only 18 people out of the total sample used Twitter and the 

study revealed a link between level of education and use of 
Twitter. University students and undergraduates use Twitter the 
most. 

WhatsApp is another social chat network that has become 
popular among youths and has an awareness rate of 52% and 90%. 
They use it because it is the closest in similarity to BBM. Messages 
can be sent with speed alongside Smileys (pictures that show 
emotion or messages without words). WhatsApp is becoming very 
popular the study found out even among married women. A 
graduate member of the Tudun Jukun sample stated that she has no 
reservations using WhatsApp because it is an extention of a phone 
book i.e for one to chat with anybody on WhatsApp he or she has to 
be among one's phone contacts and if the person uses WhatsApp, 
one can see and chat with them. She says her husband is more 
comfortable with it than BBM which has negative perception 
among people. When the discussants are asked about the reasons 
for the negative perception the study discovered BBM is seen that 
way because of the privacy of usage. Interactions are private and 
exclude a third party, the lady also stated that “irin hotunana da 
ake turawa juna da wadanda za'a iya budewa na batsa yasa ake 
ganin Kaman lalacewar dake cikinsa yafi amfanin yawa” that “the 
obscene pictures that are exchanged coupled with the fact that the 
owner can surf all sorts of phonographic and immoral content 
makes people view it as more harmful than good”

     The findings also reveal that the most popular social 
media among the respondents is Facebook, WhatsApp and 2Go. 
The popularity of Facebook cuts across all age groups and has no 
relationship to individual characteristic with different class of 
people who use it ranging from clerics, actors, politicians to 
ordinary citizens. Facebook gives the impression that the entire 
world is meeting online and among youths, it is strange to come 
across a person without a Facebook account. It has become a good 
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avenue for sourcing long lost friends and acquaintances because 
prior knowledge of password is not a condition for assessment of a 
person's account or sending a message unless if the account holder 
uses his privacy settings to restrict those who can read his wall. 
Even if the privacy settings allow only friends to assess the wall 
the Facebook search engine can still find the person using any of 
his registered names, hometown or present location and an inbox 
message can be sent to him. 

Among the respondents from the Kofan-Doka sample there 
was a teenager that came to Zaria as an almajiri. He remained 
behind after his graduation and is a commercial motorcyclist. He 
states that though he is illiterate in western knowledge, he has a 
facebook account. A friend of his that enrolled in western school 
after their graduation assists him to access the account.

2Go was found to be more common among adolescents, 
teenagers and youths between the ages of 15 to 30 with its 
popularity dwindling with maturity. 
Badoo which is an online dating site has an awareness rate of 21%. 
It was observed that all those aware of Badoo and Skype also use 
them. When asked about their knowledge of other social networks 
such as Netlog, Nimbuzz, LinkedIn, Google talk, Yahoo 
Messenger, RSS, Windows Live Messenger and others, only 15% 
of the sample are aware of them.
         The findings also show that the respondents use the social 
media for both the maintenance of old and creation of new 
relationships. Sixty-five percent of the samples opine that the 
various social media help them to keep in touch with family 
members, friends and acquaintances that are far away. They also 
prefer it to other forms of communication because it costs a little. 
In the course of the online study, the researcher came across 
Facebook pages where whole families, sometimes extended ones, 
from different parts of the world, came together to interact with 
each other. A lady from the sample from GRA said that social 
media have helped people find loved ones they have lost touch 
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with. In her own case, she was able to trace a secondary school 
mate that had returned to Ghana after school; they now 
communicate and even have pictures of her friends' family. Many 
of the discussants from the sample echo the same observation, 
they have all been able to discover and keep in touch with friends 
they have schooled with but lost contact with through the social 
media, especially Facebook and Twitter.

   Ironically, the study also reveals that the social media have 
become an avenue for creating new online families. Following the 
online behavior of various people, it was understood that just like 
real life some friends were closer than others were. The study 
observed that there were people that had never known each other 
before Facebook but afterwards could not spend a day without 
interacting. They even address one another as brothers, sister, 
mother etc. This finding strengthens the observation by McLuhan 
and Stern (cited in McQuail, 2010) that “there is now more 
diversity and less conformity under a single roof in a family than 
people online”. An example of such a page was Media for Morals 
(M4M). It is a group created by very responsible people such as 
Mairo Muhammad Mudi of Media Trust, and Sa'adatu Hamma 
who is a judge to promote literary writing and societal morality. 
They got many members and it was such a success that the 
initiative was launched and registered with the Corporate Affairs 
Commission. The bond between the members, many who met 
each other online was so strong that they do visit each other when 
they go to cities where members reside, post pictures of newborns 
and console each other. That page is an online family with aunts, 
siblings and mothers. The researcher got a feeling that many of the 
people on that page share a closeness and sense of belonging 
similar or even more than they do with their immediate families. 

There are many similar groups online such as Facebook 
Friends for Change; E-Monitoring and where new kinship ties are 
created and maintained. 25.8% of the total sample of them 
especially the male participants said the major attraction of social 
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media is the excitement of meeting new people whom they do not 
know and make friend's request to members of the opposite sex a 
lot more than same sex. The observation buttresses this fact. Many 
male friends keep texting obscene messages online and the basic 
intent is to establish romantic relationships. The girls have also 
turned the social media into an avenue of online dating. They take 
beautiful pictures and upload online so much that these days many 
relationships start this way. The study was also able to pinpoint 
that social media have become an avenue for maintaining 
romantic relationships. Out of a sample of 77, 53 (69%) of them 
claim that apart from text messaging and phone calls they use at 
least one social media to chat and telephone converse with their 
partners. WhatsApp, Skype and BBM were the most favoured.      
              The extent of youth reliance on social media for creation 
and maintenance of relationships among Hausa Youths according 
to this study is very high. A survey the study came across on 

  states that one out of every five relationships in 
the west now starts online. The study buttressed the fact that this 
trend is gradually reaching most societies. A university student 
from the sample in Zaria city revealed that she met the man she is 
set to marry next year online. The interesting fact about this was 
that the two of them were from the same cluster (Zaria city) and 
she is a student and he, a Lecturer in different faculties of the 
Ahmadu Bello University but had never met each other before 
because each of them was confined to his own busy world of 
studying and work. They came across each other in a Facebook 
group page, had common ideas, gradually met each other, fell in 
love and are set to get married.

     The results of a Pew Research Centre Internet and 
American life project in 2009 shows that among social media 
users 91% say they use it to stay in touch with friends they 
regularly see, 82% with friends they rarely see and 49% to make 
new friends.  These results are close to the findings of this study. 
Some observed friends have up to four thousand friends they met 
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online and spend hours of their time chatting with them. The FGD 
also reveals that because of the busy lifestyle they have these days, 
social media are the easiest way they can stay connected to their 
partners because, according to them, the traditional culture of 
visiting a girls house to chat with her (tadi) is gradually giving way 
to online chats without time limit and interruption. Through the 
social media they can keep communicating with each other 
throughout the day. 

Conclusion
The extent of usage of social media among Hausa youths in Zaria 
is very high with level of education related to the adaptation and 
use of social networks. The higher the educational levels, the 
higher the usage of these media. It is also observed that the data 
from the different clusters varied. Youths from within the old/ 
traditional areas such as Zaria city and Tudun Wada used the social 
media less than those from suburban and more urban/recent 
settlements such as GRA. The most popular social medium is 
Facebook, next is 2GO, then WhatsApp followed by Twitter, BBM, 
Badoo, Skype and others.  This extent of usage is very much 
related to the introduction of smart phones into the market such as 
Blackberry, Iphones and now affordable android phones and 
Chinese enabled phones that do not cost an average of five 
thousand naira, and half of that, if they are used ones. 

  This study concludes that Social media are used for the 
maintenance of social relationships but limited by the fact that 
most family members cannot use the social media especially the 
elderly, therefore, online communication is between youths. 
Existing relationships seem to be suffering due to the time youths 
spend on social networks. Even though youths create many of 
their relationships in schools, neighbourhoods and workplaces, 
many of them now create and maintain relationships online 
though and this is in line with the findings of the study of Okorie 
and Tunji (2011) that Nigerian youths rely on new media 
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technologies for the maintenance of romantic relationships. The 
rate of this reliance is rising daily as a number of marriages have 
been known to start online, nevertheless a fair number of these 
youths  still hold  reservations about building serious relationships 
online because of the negative social perception linked to the 
social media. To the latter group, the social media provide an 
escape route into relaxation and away from reality, thus the 
popular phrases “a hau Facebook” ko “shiga da fita” chat room, 
likening the experience to a ride in a vehicle or on an animal or 
entry into or exit from another world which defies time and 
boundaries and much different from the conventional one full of 
cultural norms and values that they know they will inevitably have 
to return to. 

Recommendations
1. Parents should check giving young children sophisticated 

handsets because they are thrust into the world of social 
networking in their formative years and cut off from reality.

2. When youths are eventually given access to Internet 
connectivity, parents should check the amount of time that 
they spend alone because many youths these days are living in 
seclusion having thousands of friends online but secluded in 
real life. 

3. Parents should emphasize the importance of family and 
socialization and inculcate into their children the value of 
family and kinship ties.

4. Parents should always orient their children on the inherent 
dangers lurking on social media.

5. Society is never stagnant and therefore cannot be immune 
to the Internet revolution. Parents/guardians and Leaders in 
society should not regard social networks as a taboo and with 
disdain but should accept the reality that the world has moved 
on to become a global village and will become even smaller 
than a village by the day. The social media have come to stay 
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and get more innovative by the day. They should, therefore, 
make efforts to also explore the world of social networking, as 
it will bridge the communication gap between the younger and 
older generation. That way, family and kinship ties will be 
maintained, instead of losing out to new online relationships. 
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